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2024 was a transformative year for SEO, marked by 
major shifts that will shape strategies for years to come.

In the wake of the September 2023 Helpful Content 
Update, many large sites faced steep traffic declines, 
with few making meaningful recoveries. Amidst these 
challenges, the SEO landscape saw constant change.

● In February Google and Reddit struck a deal, in 
response to users seeking user-generated 
content in the SERPs

● In May the Google leak shook the SEO 
community, reinforcing the importance of 
branded queries and user metrics in search 
performance

● In August Google launched AI Overviews, 
shaking up the SERP landscape further

These changes didn’t impact all industries equally. User 
behavior, search intent, and content expectations 
vary across industries, making SEO a highly contextual 
discipline.

That’s why SEO can’t be approached in isolation. Each 
industry has distinct benchmarks, and 
understanding them is key to setting realistic traffic, 
engagement, and ranking goals.

With that, we present the 2025 SEO Benchmark 
report, your guide to understanding what works in your 
industry. Use this data to compare your performance, 
refine your strategy, and set achievable SEO goals.

Welcome to the SEO benchmark report for 2025
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Rather than give an overall industry average, our benchmarks are 
divided into three cohorts based on the volume of organic traffic a 
brand receives, ordered by the biggest organic players:

● Giants: The top 10 websites in the industry with the highest 
organic traffic

● Challengers: Websites in position 11-100 within the industry
● Emerging players: Websites in position 101 - 1,000 within the 

industry

As you review the benchmarks in our report, check your own monthly 
traffic to determine which cohort you fall into, and which side of the 
benchmark you are on. This will help you identify areas where you excel 
and opportunities for improvement.

How we’ve benchmarked: Benchmark metrics in this report: 

● Monthly visits: Total organic traffic
● Website engagement metrics: bounce rate, pages per visit, and 

time spent on site
● SERP metrics: AI Overview presence, zero-click searches, and 

organic difficulty

To help you understand your marketing landscape we’ve included:

● Market consolidation: The share of traffic captured by the top 1% of 
players in each industry

● Audience demographics & preference: How search behavior is 
distributed across your audience

● Audience loyalty: The number of sites within the industry your 
audience visits

Methodology: Benchmarking for organic traffic and engagement (US)

We analyzed US data from January to November 2024 for the top 1,000 websites in a given industry (also referred to as a ‘category’)

In this report, we provide insights into organic traffic and website performance using Similarweb data.
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The biggest mistake in SEO is to 
operate in a vacuum.

Benchmarking contextualizes your 
SEO performance and through it 
you’ll find new areas to improve, 
optimize and, grow.
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US ecommerce sales are projected to grow all the way through to 2029. This sustained growth 
presents opportunities for SEOs to optimize for a broader range of ecommerce-related 
keywords, particularly those tied to purchasing intent and evolving consumer behavior.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

5.32B 88%

Branded and direct trafficLoyalty

71.7%3.5%

44.1%55.9%

54%46%

Industry Overview: Ecommerce
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Insights:

We see a ‘winner takes all’ environment, as giants get 
approximately 900 times more traffic than 
emerging players and win on engagement metrics 
across the board.

Although brand recognition in this industry is high, 
users tend to shop between brands making the case 
for an enhanced emphasis on brand SEO as a 
focus area in 2025. 

A big success story in the US market from 2024 was 
Chinese brand Temu, increasing its organic traffic 
by 39% and achieving strong engagement, 
positioning itself as an SEO brand to watch in 2025. 

In a SERP landscape that is increasingly working 
against organic position 1, SEOs in the ecommerce 
space need to track and shift focus to SERP features, 
shopping results and even AI Overviews, which are 
steadily increasing.

Growth opportunities: 

● Optimize for bottom-of-the-funnel 
product searches to attract users who are 
ready to purchase

● Improve engagement metrics by refining 
website experience

● Work on group branding efforts with the 
wider marketing team 

45.3%
Zero Click Searches

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

36.6M 813.7K 42.6K

Pages per Visit 12.6 6.1 6.2

Bounce Rate 29.7% 41.8% 43.7%

Average Visit 
Duration (Min.)

06:10 03:58 04:04

% AI Overviews

0.6%
Zero Click Searches

62%
Organic Difficulty

High

Industry Organic Breakdown: Ecommerce
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“It's clear that organic search traffic is still a vital channel for ecommerce sites, where users show very little 
loyalty in general. Ecommerce sites should then keep up with Google SERPs becoming a marketplace-like 
experience, leveraging all product related search features, looking beyond traditional blue links rankings to 
maximize visibility and keep their organic search traffic growing in what will be a challenging landscape in 2025.”

Aleyda Solís
Aleyda is an SEO professional with over 15 years of experience. 
She is the founder of Orainti, a strategic and international SEO 
consultancy. She also helps the SEO community stay updated 
through the SEOFOMO newsletter and curates the free Learning 
SEO Roadmap at LearningSEO.io, among other initiatives.           

Industry Expert: Ecommerce
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Economic challenges in 2024 influenced consumer behavior and traffic in this industry 
declined 4% year over year with many leading brands experiencing significant drops.
As a result we see  giants and challengers stagnating while emerging players are seeing 
more growth.  With consumers prioritizing value over exclusivity, businesses must adapt 
their strategies to appeal to a wider range of purchasing power. 

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

1.2B 50%

Branded and direct trafficLoyalty

79.1%6.7%

24.1%75.9%

67%33%

Industry Overview: Fashion & Apparel
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45.3%

Insights:

Users tend to trust familiar brands, resulting in giants 
winning on all engagement metrics.

SEO offers a significant opportunity with medium 
organic difficulty and a low volume of zero-click 
searches. PPC and ecommerce SERP features remain 
the biggest challenge to organic.

Branded and direct searches account for 79% of 
traffic, indicating that while users frequently explore 
multiple brands, they remain engaged with a familiar 
set of well-known names.

Growth opportunities: 

● Build trust and authority by strengthening 
brand recognition

● While affordability remains top of mind for 
mass consumers, searches for eco and 
conscious fashion continues to grow

Zero Click Searches

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

1.5M 360.8K 34.3K

Pages per Visit 10.6 8.9 7.1

Bounce Rate 21.8% 31.3% 33.5%

Average Visit 
Duration (Min.)

06:52 05:11 04:25

% AI Overviews

0.6%
Zero Click Searches

57.7%
Organic Difficulty

Medium

Industry Organic Breakdown: Fashion & Apparel
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“Fashion consumers exhibit higher loyalty 
than typical ecommerce shoppers, showing 
that strong branding and unique offerings create 
a more engaged audience. Digital PR and 
increased exposure in organic search and across 
marketing platforms can help challengers 
position themselves alongside fashion giants. 

Organic plays a smaller role in fashion compared 
to other industries, so brands exceeding SEO 
benchmarks deliver exceptional value. Fashion 
giants enjoy deeper engagement, with more 
pages per visit and longer sessions, 
demonstrating that users explore once they land 
on a trusted, optimized site. In 2025, fashion 
brands should focus on organic discoverability 
across multiple platforms beyond just Google's 
top 10 results. 

Industry Expert: Fashion & Apparel

Sophie Brannon
Sophie is the Director of SEO at RushOrderTees. 
She has 7 years experience in SEO & content 
across agency, freelance and in-house. Sophie is 
an industry awards judge, speaker and writer and 
is passionate about delivering ROI and 
showcasing the value of SEO as a digital channel 
for all types of businesses.

Consider organic shopping, AI-driven 
recommendations, and interactive content to 
stand out. Don't fear breaking the mold—if 
the largest player isn’t trying it, they 
probably rely on brand presence. With 
Google shifting toward visual and AI-powered 
search, investing in image SEO, short-form 
video, conversational commerce, and user 
experience improvements will likely provide a 
competitive edge.”
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The Jewelry & Luxury products market experienced a 6.6% decline in demand last year as 
inflation reshaped consumer behavior. More shoppers are prioritizing cost-efficient, 
high-quality alternatives, driving a noticeable shift from major luxury brands to retailers like 
Costco, which emphasize value and competitive pricing.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

96.4M 48%

Branded and direct trafficLoyalty

73.5%30%

23.3%67.7%

56%44%

Industry Overview: Jewelry & Luxury Products
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45.3%

Insights:

Due to its exclusivity and high price points, this 
industry sees the lowest volume of average 
monthly visits compared to other niches. 

Despite lower traffic, brands like Kay Jewelers and 
Pandora maintain exceptionally high user loyalty, 
with 30% of their users buying from them 
exclusively, far surpassing the industry average. The 
dominance of branded and direct searches further 
reinforces the critical role of brand strength in this 
niche.

In spite of the industry's high organic traffic share, 
search traffic is competitive, with high difficulty 
scores and a large percentage of zero-click 
searches. As a result, brands are diversifying their 
traffic sources by investing more in paid ads.

Growth opportunities: 

● Prioritize organic search to drive traffic 
while simultaneously leveraging paid 
channels

● Differentiate through brand positioning and 
focus on customer loyalty

● Track luxury categories on larger retailers 
outside your traditional market to catch 
new players eating into market share.

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

193.3K 42.5K 4.4K

Pages per Visit 6.2 5.8 5.6

Bounce Rate 37.7% 43.6% 42%

Average Visit 
Duration (Min.)

03:39 03:42 03:12

% AI Overviews

0.7%
Zero Click Searches

68.3%
Organic Difficulty

High

Industry Organic Breakdown: Jewelry & Luxury Products
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Pet spending in the US has surged to $186 billion, exceeding child care expenses and 
highlighting a strong market for premium pet products and services. In 2024, the industry's 
demand grew by 13.6%, reflecting consumers' increasing willingness to invest in their pets. To 
capture this high-spending audience, SEO strategies should focus on high-value keywords 
related to luxury pet products, pet health insurance, and specialized pet care.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

242M 45%

Branded and direct trafficLoyalty

71.3%20%

29%71%

64%36%

Industry Overview: Pets & Animals
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45.3%

Insights:

This industry presents significant traffic 
opportunities, as its share of organic traffic far 
exceeds that of other industries.

Shoppers arrive at pet sites with clear buying intent 
resulting in low user metrics including low average 
visit durations and pages per visit. ‘Subscribe and 
save’ is big in this category, as well as challenger 
brands offering organic and even vegan alternatives.

Loyalty is strong in this industry, with 20% of users 
relying exclusively on a single site and high 
volumes of branded and direct search. Generally if 
a customer (or their pet) is happy with a product, 
they are less likely to shop around unless on 
marketplaces.

Growth opportunities: 

● Strengthen brand recognition and loyalty 
programmes

● Optimize for high-intent shoppers with 
bottom-of-the-funnel content

● Optimize branded results on marketplaces 
to capture more of the browsing traffic

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

345.8K 22.4K 2.1K

Pages per Visit 5.4 5.1 4

Bounce Rate 49% 56% 38.1%

Average Visit 
Duration (Min.)

03:59 02:46 02:20

% AI Overviews

2.4%
Zero Click Searches

59.6%
Organic Difficulty

Medium

Industry Organic Breakdown: Pets & Animals
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Leading up to and during the 2024 US election, this niche experienced a surge in interest, with 
search demand growing by 11% and traffic growing by 6%. However, given the cyclical nature of 
news consumption, a decline is expected in 2025 as election-related interest disappears.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

6.7B 72%

Branded and direct trafficLoyalty

71.2%3.9%

39.4%60.6%

47%53%

Industry Overview: News & Media
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45.3%

Insights:

Average visits in 2024 were particularly high in this 
category, up 6% on the previous year, mainly due to 
it being an election year.

The category saw some disruption in 2024- British 
company GBNews was the fastest growing website in 
the US news category, and Newsweek won the SEO 
game when they tripled their political news team 
making Organic their biggest channel by far. 

But looking at the benchmarks, it’s clear this is a 
deeply competitive industry, but one where SEO can 
make big impact - driving on average 31.7% of all 
website traffic. 

Unusually, in this category, it is the emerging players 
that generally have the best engagement metrics, 
showing giants and challengers still have work to do 
to keep organic traffic onsite and engaged.

Growth opportunities: 

● Enhance UX for better engagement: The 
‘emerging players’ do this well - Giants and 
Challengers can take inspiration here

● Capitalize on brand differentiation: 
challengers should focus on brand 
awareness, consider this example: 55% of 
NYT’s traffic is branded

Zero Click Searches

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

21.9M 2.5M 151.2K

Pages per Visit 3.7 2.8 4

Bounce Rate 65.2% 72.1% 62.6%

Average Visit 
Duration (Min.)

02:46 02:38 03:44

% AI Overviews

0.9%
Zero Click Searches

58%
Organic Difficulty

High

Industry Organic Breakdown: News & Media
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“Audiences consume news from a wide range of 
sources, with major news brands taking the lion’s 
share of visits. Yet smaller publishers enjoy 
greater loyalty from their readers, with lower 
visitor numbers somewhat compensated by 
longer visit durations and more pageviews per 
visit. 

Smaller publishers tend to have a strong 
editorial speciality in specific niches, whereas 
major newsbrands try to be everything to 
everyone. In 2025, I believe strong brands will be 
a driving force for audience growth in news and 
media. Whether you’re a niche publisher or a 
global media empire, it’s worth having one or 
several core editorial strengths that drive your 
journalism and serve as brand pillars.

In an ecosystem where search is increasingly 
conversational and driven by generative AI, 
expertise is a distinguishing feature that will 
safeguard your outlet’s future.

The worst thing you can be as a publisher
is forgettable. A generic news site is a 
replaceable site. Become unforgettable
and irreplaceable, and you’re significantly 
more likely to have a robust future in search 
and beyond.”

Industry Expert Insight: News & Media

Barry Adams
Barry is an award-winning SEO consultant 
and co-founder of the News & Editorial 
Summit. He is the founder of Polemic Digital, 
a specialist SEO consultancy.
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With consumer debt at an all-time high and savings depleted, financial audiences are 
increasingly focused on personal finance management, debt reduction strategies, and financial 
education. As a result, search demand in the industry has grown 15% YoY. Organic traffic is just 
under one fifth of all traffic and will be an increasingly important channel in this tough 
landscape.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

2.76B 49%

Branded and direct trafficLoyalty

82.8%2.9%

55.8%44.2%

54%47%

Industry Overview: Finance
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45.3%

Insights:

With search demand growing we see high traffic 
numbers in this industry, low zero clicks and high 
levels of AI overviews. This coupled with a medium 
organic difficulty means SEO is likely to remain the 
second biggest channel in 2025, though referral is a 
strong third.

Financial audiences show high engagement, 
spending significantly higher visit durations than 
other industries. The outlier here is emerging players 
who underperform in engagement metrics.

Brand strength plays a crucial role in attracting 
users to brands like Chase and PayPal, but with 
loyalty rates significantly lower than industry 
averages, retaining them remains a challenge.

Growth opportunities: 

● Reinforce authority through thought 
leadership, in-depth guides, and 
expert-driven content

● With low site loyalty, brands can re-engage 
users through cross channel marketing

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

12.9M 1.9M 147.7K

Pages per Visit 7.2 6 7

Bounce Rate 28.8% 37.2% 31.1%

Average Visit 
Duration (Min.)

07:29 06:13 02:28

% AI Overviews

2.4%
Zero Click Searches

53.7%
Organic Difficulty

Medium

Industry Organic Breakdown: Finance
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“Organic search traffic remains a key part of 
the financial services channel mix, showing 
higher engagement in visit duration and page 
views compared to other verticals.

Financial services require both research via 
informational queries and bottom-of-funnel 
comparisons and reviews. Customers tend to be 
less loyal to a single source, and many providers 
offer app-first experiences and long-term 
relationships that don’t always lead to 
informational searches.

We've observed traffic shifts toward new 
fintech providers making inroads in customer 
acquisition, while incumbents with big brand 
names are enhancing their digital presence.

In 2025, we expect further consolidation 
toward large players—a trend that started in 
2024. This trend should also be monitored 
alongside AI overviews and other 
LLM-powered experiences that divert traffic 
from sites offering only informational answers 
rather than full service.”

Fabrizio Ballarinis
Fabrizio began his professional career as an 
SEO Specialist. He worked at Ogilvy & Mather 
UK before joining TransferWise as Head of 
Organic Growth & SEO in 2015. Fabrizio is 
also active at conferences, speaking at 
events such as Turing Fest

Industry Expert: Finance
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Traffic in the Travel & Accommodation industry has remained stagnant in 2024. Despite the 
dominance of the giants, consumer loyalty remains fluid. Travelers often compare multiple 
platforms before committing. However, once they identify a trusted site, they are inclined to 
complete their booking journey there, highlighting the importance for travel brands to build 
and maintain user trust to enhance engagement and conversion rates. 

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

1.27B 57%

Branded and direct trafficLoyalty

69.3%9.1%

36.3%63.7%

55%45%

Industry Overview: Travel & Accommodation
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Insights:

Travel industry websites see significantly lower 
levels of loyalty and branded traffic than other 
industries. However they also see the second 
highest organic traffic share emphasizing the need 
to prioritize bottom-of-the-funnel organic traffic.

The complexity of trip planning means high 
engagement metrics, resulting in above average 
pages per visit and substantial average visit 
durations.

These metrics reveal that once users enter a 
well-optimized travel site, they tend to stay 
engaged, navigating multiple pages throughout their 
booking journey. 

This industry is dominated by big players where 
giants get 8 times more traffic than challengers 
and 102 times more traffic than emerging players. 

Growth opportunities: 

● Target high-intent queries related to 
booking, itinerary planning, and travel deals

● Ensure a frictionless, intuitive user 
experience to improve engagement and 
encourage bookings

45.3% High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

7.2M 892.8K 70.4K

Pages per Visit 9.2 6.5 6.1

Bounce Rate 24.5% 34.7% 39.6%

Average Visit 
Duration (Min.)

07:41 06:49 04:59

% AI Overviews

2%
Zero Click Searches

71.7%
Organic Difficulty

Medium

Industry Organic Breakdown: Travel & Accommodation
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Business Services is one of the more diverse categories, with most companies operating in 
different niches. While the macro economic landscape was tough in 2024, we saw business 
service brands like Shopify and Square increasing ad spend to grow, but saw lower ROI than 
before. As a result, brands in the industry are prioritizing cost efficiency. To achieve this, they 
should focus on brand building and bottom-of-the-funnel SEO strategies.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

683.5M 63%

Branded and direct trafficLoyalty

77%19.5%

42.2%57.8%

56%44%

Industry Overview: Business Services
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Insights:

This industry has the longest sales cycle so it’s not 
surprising to see it has the highest percentage of AI 
overviews industry wide at 3.6%.

But B2B marketers shouldn’t fear - zero clicks in this 
industry are on the low side. 

That tells us despite there being more informational 
searches, brands’ websites are the ultimate 
destination for searchers.

And while the giants have 7 times more traffic than 
challengers and a whopping 100 time more than 
emerging players, it’s the emerging players winning 
on all engagement metrics.

This means challengers should not only seek 
inspiration from the giants but also check on who’s 
up and coming. 

Growth opportunities:

● Create informational and educational 
content to match the long sales cycle

● Focus on that content featuring in AI 
Overviews to increase brand recognition

45.3% High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

1.5M 226.3K 16.1K

Pages per Visit 5.1 5.2 6.5

Bounce Rate 48.8% 50.6% 43.6%

Average Visit 
Duration (Min.)

04:15 04:29 04:58

% AI Overviews

3.6%
Zero Click Searches

48.4%
Organic Difficulty

Medium

Industry Organic Breakdown: Business Services
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The Online Marketing industry is highly competitive, with big players like HubSpot ruling the 
roost (though we’ve already seen in 2025, that may not last forever). This means brands aiming 
to scale in this space must be prepared for substantial investment and stand-out strategies to 
get ahead. Worthy of note: this industry sees the highest loyalty rates in our study, making 
audience retention a crucial metric for all marketers.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

191.6M 76%

Branded and direct trafficLoyalty

65%39.9%

31.8%68.2%

51%49%

Industry Overview: Online Marketing
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45.3%

Insights:

On average, organic traffic makes up 20% of visits 
to this category, third to direct and social.

So in an industry where brand is prioritised, we 
unsurprisingly see the giants’ getting around 150x 
more organic traffic than emerging players - it’s a 
tough SEO landscape to enter. 

Why? Marketers are good at marketing to marketers. 
But disruption is possible. 

We see AI overviews growing more rapidly here 
than other industries, and the challengers in our 
study overall have better engagement metrics 
than giants.

In 2025 we’ve seen Hubspot’s blog lose organic 
traffic but are we seeing a new age of quality traffic 
over quantity in this industry? 

Growth opportunities: 

● Niche down and show up 
● SEO should team up with social to amplify 

reach and brand

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

606.7K 43.9K 3.8K

Pages per Visit 5.9 4.6 3.8

Bounce Rate 56% 60.5% 48.4%

Average Visit 
Duration (Min.)

02:56 03:11 02:25

% AI Overviews

3.3%
Zero Click Searches

45.3%
Organic Difficulty

High

Industry Organic Breakdown: Online Marketing
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In September 2024, the Federal Reserve cut interest rates, with further cuts anticipated. Lower 
rates are expected to stimulate the housing market, and we are already seeing demand has 
grown by 34% since September. Additionally, local and federal initiatives to improve housing 
affordability, such as first-time buyer programs and down payment assistance, are shaping 
SEO opportunities for content targeting these topics. We recommend focusing on SEO 
strategies to keep up with demand.

Demographics & Preferences Industry highlights

Loyalty & Brand:

Top 1%  Traffic ShareMonthly Visits

Channel Mix:

Device:
DesktopMobile 

Gender:
FemaleMale 

Traffic:

1B 76%

Branded and direct trafficLoyalty

64.6%13.9%

37.8%62.2%

55%45%

Industry Overview: Real Estate
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45.3%

Insights:

Since the Fed cut interest rates in September, 
demand for real estate has surged. As demand 
rises, competition intensifies, inevitably driving up 
ad prices. In this environment, SEO is crucial for 
keeping costs down.

Real estate users tend to discover brands 
organically as they search for their ideal property. 
The results are low brand and high organic traffic 
metrics.

Giants in this market have achieved a staggering 12 
pages per visit and once a user finds a trustworthy 
site they’ll use it as a one stop shop resource.

Although the market tends to be more mature, 
federal initiatives for first time home buyers has 
created an opportunity for younger audiences. 

Growth opportunities: 

● Target local and federal initiatives such as 
first-time buyer programs, affordable 
housing options, and financial assistance 
programs. 

● Smaller challengers should focus on 
improving their site experience, such as 
creating interactive tools (e.g., mortgage 
calculators, neighborhood guides) 

●

High

Giants 
(1-10)

Challengers
(11-100)

Emerging Players
(101 - 1,000)

Average Monthly 
Visits

9.5M 345.9K 26.4K

Pages per Visit 12.3 7 7.9

Bounce Rate 50.3% 47.8% 38%

Average Visit 
Duration (Min.)

04:37 04:20 04:51

% AI Overviews

0.6%
Zero Click Searches

78.6%
Organic Difficulty

Medium

Industry Organic Breakdown: Real Estate
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Similarweb is a digital intelligence platform that empowers you to grow 
your search market share by pulling insights from real-user online 
behavior sourced from direct measurement, contributory networks, 
metered panels, data partnerships, and public data extraction.

Trusted by SEOs worldwide, Similarweb provides a 360° view of your SEO 
including keyword research, rank tracking, competitor analysis, backlink 
metrics, technical analysis, and site audits.

All of the insights for this presentation were prepared with the 
Similarweb platform

With Similarweb you can:
● Access the most powerful and up-to-date SEO data available

● Uncover your competitors’ strategies down to the keyword and page 
level in real time

● Monitor your keywords, competitors, and the SERP itself

● Conduct comprehensive SEO analysis with advanced backlink 
tracking and site audit tools

Adelle Kehoe
Director of Product Marketing at Similarweb
Darrell Mordecai
Content Marketing Manager at Similarweb
Neomi Avron
Global Marketing Manager at Similarweb
Shay Harel
Head of Search at Similarweb

Adi Tako
Director of Brand Design at Similarweb
Shahar Tal
Brand Designer at Similarweb
Yuval Ben Shushan
Brand Designer at Similarweb

About us

Authors, expert insights and contributors

Aleyda Solís
International SEO Consultant & Founder at Orainti
Barry Adams
SEO Consultant for News Publishers
Fabrizio Ballarini
Head of Organic Growth at Wise
Sophie Brannon
Director of SEO at RushOrderTees
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Build your own SEO 
industry benchmarks

Try it now - it’s free!

https://pro.similarweb.com/#/digitalsuite/webmarketanalysis/home
https://pro.similarweb.com/#/digitalsuite/webmarketanalysis/home
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The world’s leading brands 
trust Similarweb search data 
for mission-critical decisions.

More than half of Fortune 100 
companies and all the big 
marketplaces rely on 
Similarweb.


